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Football, Migration and Sustainability in Thailand

N. Siriwat and C. Brill

Abstract—Thailand may be known as a tourist destination;
however, it has also gain increasing popularity as a destination
for migrating football talents. With a little over two decades of
the Thailand Premier League in placed, sponsorship has driven
the league to the top in the Southeast Asian region. Over the
years, South and Central American players thrive to Thailand
in search for a club to play in, or a team to potentially coach. As
South America is home to the world’s greatest footballing
heroes, the research unveiled the push and pull factors driving
footballers to Thailand, uncovered the barriers to entry, as well
as the migration networks that assisted the systematic flow of
footballing talents.

The research outlined that primary push factors included (1)
poor economic conditions back at home, (2) fierce competition,
and lack of opportunities to play (3) barriers to entry into a top
team of the top leagues were much higher. On the other hand,
pull factors driving players half way around the globe to
Thailand included (1) higher and stable incomes, (2) welcoming
environment, acceptance by locals, (3) affordable cost of living
and welfare available, (4) families able to migrate, (5)
experienced networks between agents and players available, (6)
convenient to send remittances back home and (6) no concerns
for safety — in comparison to other South American countries.
Considering that over 112 non-Thai players played in the
Thailand Premier League in 2012 season alone, it remains an
extremely interesting area of research to fully understand this
flow and form of labor to Thailand.

Index Terms—Football,

Thailand.

migration, sustainability,

. INTRODUCTION

The passion for football in Thailand is undeniable. Up to
44 million Thais watched the one-month long 2006 World
Cup broadcasted from Germany [1]. Out of a population of
66 million people, this is rather remarkable. According to
Starcom Mediavest Group, the figures increased by 26.6%
from the previous World Cup held in 2002 [1]. Back in 2002
when the World Cup was co-hosted in Japan and South
Korea, there were a total of 1.5 billion viewers worldwide in
the last thirty days of the tournament, with Thailand, South
Korea, and China contributing to the most viewers [2]. This
reflects the amount of interest Thais have in watching
football, particularly the FIFA World Cup or even the top
football leagues such as the English Premier League or the
German
Bundesliga. The story of football development in Thailand is
similar to that of other European countries, with football
being tied to provincial support by fans from different local
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areas. For instance, Manchester United Football Club was
formed in 1878, albeit under a very different name —Newton
Heath LYR (Lancashire and Yorkshire Railway) [3]. It was
established as an activity for the workers in the railway yard
at Newton Heath to indulge in their own passion for football,
without realizing the impact they were about to have several
hundred years later on the national and global level.

In Thailand, the football league is divided into a
three-tiered system, with the TPL as the highest professional
league. It is followed by Division 2 League and at the
bottom-level, the Division 1 League. There are a total of
eighteen clubs competing in the TPL every season, with four
clubs relegating to Division 2 league at the end of the season.
On the other hand, the top two clubs of Division 2 are eligible
of being promoted to play in the TPL. In the Thailand
Premier League, as much as 116 players were registered for
in the 2012 season.

The 2012 season has seen an increase in the amount of
foreign players. Clubs in the Thai Premier League are
required to register up to seven non-Thai players, while only
three foreign nationals and one Asian player are allowed to
play on the field at once. With the quota of four non-Thai
nationals, as opposed to the allowance of five players last
year, during the pre-season, teams have been investing
heavily on high profile, experienced non-Thai national
players. As a result, there is up to 116 foreign players from 31
different nationalities playing in the Thai Premier League this
year, with the most from Brazil whereby up to 22 players
have been registered from 18 Thai Premier League clubs [4].
With the vast amount of sponsorship pouring into the
Thailand Premier League, participating teams are able to
invest in signing deals with foreign players.

1. PoOLITICAL ECONOMY OF THAI FOOTBALL

Each and every fiscal year, the government allocates the
biggest proportion of its sports fund to sponsor football. In
2009, it allocated 210 million Baht to sponsor the Thai
Premier League (TPL) [5]. Alongside the government"s
financial support, the private sector has shown continuous
interest in becoming the official partner and sponsor of the
Football Association of Thailand. The footballing industry is
definitely a lucrative industry. 16 years ago when the League
was first established, a foreign alcohol corporation funded
the league with financial support of approximately 75 million
Baht [5].

The 2010 - 2011 seasons were financed by a Thai-owned
corporation known as “Sponsor”. As a sports drink company,
it solely sponsored the league with up to 70 million Baht per
season. Nevertheless, during the current 2013 season, Toyota
Motors has jumped in the bandwagon and signed a major
deal to sponsor the Thailand Premier League or known
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officially as the Toyota Thailand Premier League. Alongside
the influx of interests from the corporate side, the state under
the Sports Authority of Thailand (Ministry of Tourism and
Sports) allocates up to 100 million Baht for operation costs,
as well as providing the Champion with 10 million Baht as
prize money for the TPL.

Together with sponsorship money, the money circulated
within different clubs has grown remarkably. For instance, in
2011, when Chonburi Football Club (CFC) were visitors to
Buriram PEA (Later in 2012, the club changed its name to
»Buriram United"), the club is known as Buriram United) at
the I-Mobile Stadium in Buriram, the money generated from
ticket sales alone valued up to 1.83 million Baht, with up to
23,712 spectators attending the big match [5].

At the club level, in the past four years there has been a
dramatic increase in sponsorship of teams competing in the
TPL as well as the spectators attending the games. For
example, in the 2011 TPL season, the television coverage of
every match of the TPL constituted as a major incentive for
large and medium sized companies to financially support the
clubs as an indirect way to further publicize their businesses.

Alongside the state"s injection of budget, the private sector
has been increasingly awakened by the media coverage of
Thai football, with the television broadcasting rights of the
Thailand Premier League auctioned for at least 600 million
Thai Baht per season. With the popularity given from both
the private and public sector, an increase in sponsorship also
enabled an endless flow of foreign players to migrate to
Thailand to play in the country"s football leagues.

In 2010, the conservative estimates of the Thailand
Premier League was worth up to 500 million Baht, yet in
2012, it has been estimated to reach over 1 billion Baht [6].
As the popularity for the League increases, the
commercialization of sports has dramatically amplified. The
footballing industry in Thailand depends on a systematic
combination of ticket sales, concessions, official
sponsorships, and the sale of media broadcasting rights.
Despite  uncommonly spoken of, the involvement of
politicians in lucrative sporting industries such as football in
Thailand has also been linked to political motives.

In 2013, given the fact that little was known about the
bidding process for TPL's television deal after it had been
postponed in March 2013, Siam Sport Syndicate, which
oversees the Football Association of Thailand's commercial
operations for the domestic competition, confirmed the
auction was conducted transparently for an estimated worth
of 1.8 billion baht, or approximately 55 million US Dollars,
handing the right to True Visions as the sole broadcaster of
the TPL [6].

I1l. METHODOLOGY

The research methodology for this paper was mainly
divided in two categories. Both categories were based on
qualitative research and are connected to the main research
objective, which is to find out the most significant push and
pull factors that influenced the football players to move to
Thailand. The methodology of this research included both
field research and documentary research.

The first method involved for this paper was to conduct
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in-depth interviews with the football players that migrated to
Thailand in search for a better future. A total of 50 interviews
with foreign players playing in Thailand were conducted, out
of the 112 listed in the Thailand Premier League (2011-2012)
season. This method had the main purpose of gathering
answers that are connected to the push and pull factors. This
method was also very useful in order to identify common
reasons for the decision-making process of these football
players that can be potentially used in the future in order to
attract more internal players.

In addition, the second method was the bibliographical
analysis of varied secondary resources such as books,
journals, textbooks, newspaper articles, theses and reports,
among other sources, were included for this research. This
method provides all the theoretical and academic background
relevant for this research paper.

IV. MIGRATING TO A NEW DESTINATION

People are often ,pushed” or driven to migrate for different
reasons, however, when considering a new destination to live
in, the ,pull factor" becomes an extremely important set of
variables that could, for some — be life-changing. The same
goes for the football industry, whereby players often migrate
in search for better opportunities, higher salaries, more
realistic chances to play, and in general, for a better quality of
life. The movement of football players is a model that
connects the historical diffusion of football to the flow of
labour migration. The phenomenon of the modern game of
football started in Europe and with time it spread towards
other parts of the world, for example to the semi-periphery of
South and Central America, Africa and Asia [7]. This is the
reason why, according to the FIFA, for example, more than
1,470 international transfer requests were processed in the
year 2000 alone [8]. Even if these movements are often not
seen or recognized as regular migration movements,
according to Carter “sport migration (...) is a specific form of
labor migration that, while not new, is constantly evolving
and is not all that different than other forms of labor
migration” [9].

But not only the pull factors play a key role when deciding
to move to another to country. The circumstances at the final
location/ country are also very relevant and hence this
decision is influenced by the so-called “push factors”. There
are three main categories of push factors that are the reasons
why people decide to migration to a new destination. The
first category is the economic reason which can be the lack of
employment, low salaries, the lack of shelter and food, a low
standard of living as well as to be in danger because natural
disasters. Second, social factors such as the lack of education
and health services can also be push factors. Lastly, the third
category is about political factors which include wars, crisis
and terrorism as well as unfair legal systems and problems in
the governmental system [10].

As for the pull factors, the reasons that attract people to
move to a specific place, are the same three main categories
as above: economic, social and political reasons. The
economic factors that pull people to migrate are mainly the
hope for better employment and higher salaries, better access
to food and shelter and a higher standard of living. The social
factors include better health care services and better access to
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education as well as higher religious tolerance. Last but not
least, the political factors attracting people to move are for
example safety, freedom from persecution, the right to vote
and to have better protection under the law [10].

The combination of both pull and push factors creates the
decision why people choose to leave their places of origin
and to migrate to a new place or country.

To date, no research in Thailand has been conducted on the
motives or push and pull factors drawing foreign football
players to play and live in Thailand as opposed to
neighboring countries. Especially when considering that
most of the 116 foreign players are originally from other
continents such as South America or Africa. The pull factors
are extremely interesting in unveiling the interest and
continuous desire by South American players to play
professionally in Thailand, and the following section will
highlight the main push and pull factors that were indicated
by the interviewed players.

A. Push Factors

In migration theories, the push factors are known as the
reasons why people decide to leave their places of origin with
the purpose to migrate to a new destination. The main reasons
why people decide to move to a new place or country were
described above [11]. Football players as like everyone else
want to have a successful carrier where they can earn enough
money to live a good life and support their families. The
following section will outline the main push factors, driving
South American football players to play in Thailand.

1) Poor economic conditions at home

Various players in the Thailand Premier League admitted
that the poor economic conditions back at home in South
America were amongst the main reasons in which initially
pushed them to look for opportunities elsewhere, especially
in Asia. Some originally searched for opportunities in other
towns within their respective native countries, whereas others
expressed the desire to play in neighboring countries.
However, although many dreamt of playing professionally
abroad, very few envisioned that it would be in Thailand. As
economic conditions were stable, and at times rather sluggish,
players constantly searched for new opportunities. This was
the main push factor, driving talents away from their own
homes.

2) Fierce competition at the home-front, lack of

opportunities to play

Several countries in South America are undeniably known
as home of the world"s greatest football talents. A renowned
label such as “Samba Style” football is a good example of
past and present day exports of footballers to other leagues
worldwide. Many succeeded, with a few becoming “heroes”
in the world of football. With the large supply of players in
Brazil, for instance, it has created fiercer competition for
those in the field. Over half of the interviewed players
admitted that as they became older, it became more
challenging to play against the younger players back at home,
despite the vast amount of Clubs available. As one re-calls:

“It was getting much more difficult to fight and play
against the young boys. They will chase you down, and try to
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beat you in every way to prove that they are capable™. ““In the
end, if they are truly talented, then it makes it harder to stay
on the starting line-up.”

In some cases, those respondents claimed that playing for
new leagues and new teams increased their chances of
playing, stating that “it has been a life-changing opportunity
for me... moving here has opened up new opportunities for
my family. My young siblings are all able to go to school
back in Brazil and occasionally visit me here. | can afford to
send them all to school and still spare some money to
renovate our old home”.

Alongside an increase in playing time, all of the players
viewed that they were able to grow and develop
“professionally” in their careers, amidst being far from home.
As one respondent summarizes:

“The pace of football in Thailand or the style in general is
not exactly the same like in Brazil. But since we are the
foreign quota players, a lot of emphasis has been made on us
to help the team as much as possible with our personal skills.
For me, it made me realize how important it is to never stop
learning.”

With over five years of experience in playing football in
Thailand, he humbly admits that “no player can understand
football enough”, a statement which rings true as after all, the
unpredictability in the game of football is what keeps the
supporters and Clubs in the long chase for success.

3) Barriers to entry at home is extremely high

Brazil is amongst the top five most populous countries of
the world and the vast majority of the South American
players in Thailand are originally from Brazil. But with over
400 football clubs registered as a member of the Brazilian
Football Confederation (CBF), the barriers to enter and play
in a top-level club is extremely high. As the respondents
admitted:

‘“...itis easier to play for an average team and stay in your
own state, in comparison to playing at the top level and
always finding yourself at auditions. Sometimes you fail...
sometimes you are happy but there is so much pressure... it
always builds up.”

Enormous amounts of pressure and competition are
undeniably also the main push factors driving players abroad,
in search for better opportunities. The desire to continuously
play for a Club, as opposed to being benched has also proved
as another factor in driving players abroad. Other players
argue that it is not entirely about fighting the pressure by the
Clubs" fans and management, but rather about the desire to
improve and play at a more competitive level. Having lived in
Thailand for over three years, one player recalls that it has
opened up opportunities for him to play at Asia“s
highest-level competition such as the Asian Champions
League. By being able to play at the highest regional level, it
also increased his opportunities to play vis-&vis other world
class players, whom some are playing for teams in the
Chinese Super League or the Japanese League (J-League).
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B. Pull Factors

After examining the main push factors that drove South
American football players to play in Thailand, this following
section will analyze the main pull factors that were indicated
during the interviews with the football players.

1) Higher, stable incomes and remittance networks

Corresponding to a major push factor driving players
outside of the South American continent is the issue
involving with income. Income derived from playing abroad
continues to act as an important magnet attracting foreign
talents to play overseas, especially in Thailand. Playing in
Thailand for over five years, a Brazilian player who now
plays in the Division 1 league admits that:

“...It[income] is much more predictable here in Thailand.

I do not have to worry. My agent and team take care of me
well. At home, | don’t have an agent. Here | can let him
help me with everything.”

Others view that the income gained from playing in
Thailand has enabled them to save up more money over the
past few years. More importantly, most players who have
been playing in Thailand for over three years claim they are
also able to send more money back home to their families, as
their salary starts at a higher rate than at home. The saved
money that is sent back home is also known under the term
remittances. According to the World Bank, alone in 2013,
around 414 billion US Dollars were sent by migrants around

the world back to their home countries in form of remittances.

Brazil alone received around 4.7 billion US Dollars in form
of remittances [12].

In recent years, foreign players have surged into Thailand,
playing in all three-levels of its national leagues but not much
emphasis has been made by the government in terms of
taxing foreign athletes, in comparison to taxing foreign
nationals working in corporate offices. Of all the respondents
interviewed, not a single player discussed about taxation,
claiming that their respective Clubs all had their ways in
dealing with paying tax, without troubling the athletes.

An experienced network exists between agents and players

A majority of the respondents also claimed that the major
motive in pushing them to migrate to Thailand to play
football in a foreign country was simply because of the
opportunity that was available. An established network exists
between agents and players, making it much easier to make
decisions, regardless if a player spoke any English or Thai.
Therefore, a pulling force attracting players to migrate half
way around the globe also resolves around this ,network"
factor.

Over half of the players interviewed took part in auditions
and scouting programs, made with Thai football Clubs in
Brazil. Chonburi Football Club (CFC) was one of the first
clubs from Thailand to embark on programs such as these to
create a platform for players to show their skills and talent,
and potentially increase their opportunities to play in
Thailand.

Dating back to 2008, Coach Jadet Milarp, former coach of
Chonburi Football Club as well as the head coach of the
Assumption Chonburi Football Team flew over to Brazil to
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draft players whom the Club was interested to sign a contract
with. Various players were officially signed, and from that
stage onwards, managed to play for Clubs in Thailand. To
date, over half of those who were scouted and selected from
the Milarp“s initial visit are still playing professionally in
Thailand. In an interview, a player who admitted that: “The
trials and auditions that were opened at that time created a
whole new opportunity for me. Never before did | think |
would play in Thailand, as | have never even been outside
Brazil before.”

2) Warm, welcoming environment and acceptance by
locals

Over the years the Thailand Premier League has gained
more popularity. With an increase amount of fans, the Clubs
have invested heavily in bringing foreign players to represent
their teams. As of the 2013 season, the Thailand Premier
League allows each team to register up to five players,
although only three non-Asian players and one Asian quota
are allowed to play at once (3+1 rule). Yet when it comes to
purchasing foreign quota players, South American players
are much more desired for, as on average their salaries are
less than players from Europe. More importantly, in Thailand,
like in most places around the world, there is still a stereotype,
a positive hype over Brazilian players.

As the quality of the league improves, players have
admitted that the past two years have been more challenging
in terms of auditioning for larger clubs, as standards have
been higher than the past. More importantly, with the
gradually, yet increasing role of professional agents, it has
given the opportunities for Clubs to resort to these services
instead of players simply contacting the clubs by themselves.

For many of the foreign players who were involved in this
research, they share a similar view in stating that they enjoy
living in Thailand as they feel very welcomed, particularly by
the fans in their given communities. Football, therefore could
be viewed as a form of largely non-verbal theatre, whereby
the ,we-feelings" aroused through the vehicle of football has
become important at the individual, local, national and
international levels. Of course, depending on how highly
sport in general is valued in a given society or group, in the
case of players who played professionally for Chonburi
Football Club, they viewed that the Club itself created a
space to occur in which fans can construct identities. Football
produces spaces in which fans can construct identities and
relationships which enable them to know themselves
differently from the way they are known by others. In
discussing about how football has created a sense of
welcoming for players of different backgrounds in Chonburi,
a player stated that: “Here in Chonburi province, after three
years living and playing here, I think that the tension between
the local fans and fans from other provinces has increased
over the years. The fans are always hosting parties and events
and the Club always asks us to join” For the players, despite
being non-local, it is portrayed through the field research that
football is more than just a weekly game for those in
Chonburi province but it is part of their everyday life.

V. WHY IT WORKED FOR THAILAND
From this research, a few general suggestions have been
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made to contribute to further research. While it is impossible
to apply this specific case study of football and migration to
Thailand to every other country in the region, there are
several observations worth noting that contributed to ensure
that the positive results in each migrant’s move was
experienced. Whilst this list of observations is not exhaustive,
it serves to show some of the reasons why Thailand has been
a relative success as a destination for many football talents
and promulgating a wider sense of interest in football
amongst locals.

1)

2)

3)

4)

5)

The most important reason that triggered the success of
professional football in Thailand traces back to the
continuous government support to develop the game of
football in Thailand. The government made it clear from
the start that they were willing to support millions of
Dollars to increase the popularity of the game, they also
reiterated every year that as the sport becomes more
professional, as time goes by, professional football will
rely less on government budget. Yet, this initial
kick-start by the government is essential. Without the
green-light, without the full support to promote the game,
and without allowing politicians to have stakes in clubs
every now and then, it is questionable whether football
would be treated as seriously as it is in the present day.
It was apparent in the research that while there was
initial government support, there has been little
government intervention in the day-to-day affairs of the
football Clubs. The ability for separate agencies
involved in the affairs of the league, and the bodies that
oversaw the Clubs ensured that players felt safe and
welcomed. By making it compulsory for every club in
the Thailand Premier League to register itself as a proper
company, licensed and accredited by the Department of
Business Promotion, under the ministry of Commerce
ensured that the clubs were able to manage themselves,
free from top-down government control. This
micro-managing approach and business mindset ensured
that the Clubs were able to make money and earn a profit.
In comparison to the quarrelling issues in the football
league in Indonesia, Club management had to be
registered as a company, which made it much more trust
worthy — in comparison to a Club"s livelihood solely
dependent on a politician, a hardcore fan, or even any
average laymen.

The fact that there was no clear divide between the
players who migrated, (whether from South America or
from Africa) and local Thai football players assisted in
facilitating positive relationships between the players —
whom at the end of the day were football players,
representing the same team. Local players knew very
well that foreign players were entitled to higher salary;
however this was never an issue.

For some Clubs, players were obliged to stay together in
a training camp, in which would enable them to sleep, eat,
and train together without having to go back to their
private residences. This fostered a positive relationship
between local Thai players and migrant players as they
naturally learnt from each other, and assimilated with
little difficulty.

In comparison to other leagues in Southeast Asia, the
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6)

7)

8)

9

Thailand Premier League is ranked number one in the
region, according to the Asian Football Confederation®s
criteria. Given the level of the competition, the liability
of the Clubs managed as companies, and Thailand as a
relatively peaceful country, players when given a chance,
would undeniably choose Thailand over leagues in other
areas of the region, which may be struggling with
domestic issues (i.e. in Indonesia, with two quarrelling
Football Associations) or even the highly modernized
Singapore, a developed country with a professional
football league plagued with match-fixing scandals.
More importantly, the research suggests that Thailand
has been chosen as a destination also because of the
sound development of the Thailand Premier League, and
the ability for Clubs in the Thailand Premier League, in
comparison to all other Southeast Asian countries”
national leagues to be represented in the Asian Football
Confederation"s (AFC) Champions League. Serving as
the equivalent to UEFA"s Champions League, Clubs
from Thailand stand a better chance in competing in the
AFC Champions League, in turn increasing the
migrant®s chances to play against top teams of Asia,
particularly from Japan (J-League), South Korea
(K-League), and China (Chinese Super League) or even
from Australia (A-League). Furthermore, champions of
the AFC Champions League are entitled to play in the
FIFA Club World Club, which is a dream of local and
migrant players alike.

The success of the Thailand Premier League and the
financial ability for the Clubs to offer high amounts of
salaries to players, alongside other incentives, has served
as one of the keys to Thailand"s success as a footballing
destination. The ability of intermediaries to bind the
demand and supply of football work on a larger scale has
resulted in the new division of labor amongst footballers
[13]. Hence, migrating players are able to earn three
times as much as their average salaries back at home in
countries such as Brazil and Chile, making this factor a
major pull attracting them half way around the world to
Thailand.

Along the same lines, remittance networks in Thailand
serves as a significant factor that directly plays a role in
migrant footballers" decision to move to Thailand. With
a guaranteed way to send remittances back home and the
assurance that very little to none service charge is
deducted, Thailand has been very attractive for this
primary reason. It is with relative ease that they are able
to send money back home to their families. This is
essential. Without strict tax laws on foreign players, as
opposed to local Thai professional players, Clubs and
agents have been able to deliver to the needs of the
players, and most importantly, safeguarding their
personal interests. As opposed to strict law-enforcement
countries like Singapore, Thailand in the recent years is
still relatively relaxed when it comes to taxing foreign
football players.

Throughout the research, it was evidently clear that
another reason that played an important role in attracting
players to live and play professional football in Thailand
stems out of a safety concern. There is little concern over
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safety, which provides an assurance for players who
migrated with their families and loved ones. Football in
Thailand is treated seriously, however, the rivalry
between different clubs are still not as threatening as
other leagues around the world in football-crazy
countries. Many of the respondents of this research
pointed out that football fans in Thailand are not as
shardcore" as the ultra-fans in divisional leagues in
Brazil.

Finally, the cost of living in Thailand is relatively low, in
comparison to other leagues in the region of Asia. With
this, families are able to migrate together and live a
quality lifestyle given the amenities provided by the
Club and the level of urbanization in Thailand. While
these observations seek to isolate some determining
factors of success with the migration of South American
football players to Thailand, it must be noted that thisis a
unique case, and the sustainability of the Thailand
Premier League, and the football industry as a whole,
may be subject to change with time and further
developments.

10)

VI.

The football industry in Thailand, as a professional sport
has potential. Yet, to ensure that the different leagues,
particularly the highest league (Thailand Premier League) is
sustainable, various measures must be adopted in both short
and long term. Different stakeholders must know its
responsibilities, rights, and respect rules and regulations.

Thailand’s first-ever Professional Sport Act (2013) was
enacted on the 14™ of February 2014, overseeing and
outlining the rights and mechanisms for professional athletes
in Thailand [14]. Included as one of the twelve categories of
professional sports in Thailand, football received much
attention, as the past few years it has been regarded as a
professional career, however, by law, it football amongst
others, are recognized in the Royal Gazette as ‘professional’
careers.

With the advent of the Professional Sport Act (2013),
professional football players, both men and women are able
to earn a living, and most importantly able to receive
government funding and financial assistance when in need.
This applies to both Thai and non-Thai nationals, as they
must be registered with the Registrar, in this case must be
registered with the Sport Authority of Thailand. This Act is
significant as it assures that as an accredited professional
career, regardless of national, professional football players in
Thailand are entitled to establish unions and to demand their
rights as stipulated in the Act. If issues arise during official
games, such as the unfair treatment or injustice is given to the
professional athletes, they may appeal with the Appeal
Committee for Professional Sport.

From a legal perspective, this development in Thailand
makes any individual’s career in football much more
sustainable, and evidently more recognizable than in the past.
As it is implemented as a law and as football becomes a
professional career, it correspondingly provides as a safety
net in attracting foreign players to migrate to Thailand. Being
Southeast Asia’s first country to draft and implement a

SUSTAINABILITY OF THAILAND"S FOOTBALL INDUSTRY
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specific Act protecting the rights of professional athletes, this
is regarded as a substantial step forward in certifying the
sustainability of Thailand’s football industry.

VII.

Thailand may be known worldwide as a tourist destination
however, as this research suggests it has gained increasing
popularity and recognition as a destination for migrating
football talents. The irony of this research is that despite
South America being home to the world"s greatest football
legends, Thailand is still chosen as a to-die-for destination for
those professional players who are looking for opportunities
in Southeast Asia. To better understand the reasons that
motivated players to move and embark on a career in
Thailand, the research applied the push and pull factors of
migration to comprehend what drove them out of their
original comfort zones.

The most important concept to take away from this
research is to understand that football is a global sport that
can in fact serve as a feasible career. Football as a
professional career, like other labor migrants, allows people
to migrate and search for better opportunities in countries
outside their respective continents. Similar to any other type
of migration, the movement of footballers across the globe
has been affected by political and economic processes. Some
of these included institutional restrictions by states, as well as
regulations of football governing bodies. As Taylor points
out, it is important to understand that the spread of football
was built on an international network [15]. Evidently,
football can be more than a game watched and enjoyed on a
comfortable couch every weekend — as it can lead to an
opportunity for a better life.

In the case of Thailand, with continuous government
support in developing and educating Clubs to function as
companies, it has enabled them to acquire sources of income,
allowing them to stand on their own feet without always
depending on government support. By providing the basic
physical and legal infrastructure, with the newly enacted
Professional Sport Act (2013), it the Thai government has
proved that football is not merely just a passion, but also a
way of life. Correspondingly, it proves that developing
countries can also enjoy the game of football but it must be
managed and developed in a transparent manner.

It is with utmost hope that this case study, first of its kind
in Thailand, provides a compelling analysis of migration and
sustainability in Thailand“s contemporary football industry
and prompts further analysis in similar fields of professional
football, in other countries that inevitably breathes football,
just like Thailand.

CONCLUSION
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